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Conference Background

Since AlphaGo defeated human chess grandmasters in 2016, digital intelligence (DI) has presented unique challenges, been touted as a new technical breakthrough and has promised new commercial opportunities. DeepMind has tackled long-standing thorny problems, with its offshoot AlphaFold predicting a protein’s 3D structure at incredible speed and precision, a feat that had eluded scientists for decades. AlphaFold’s 3D protein structure predicts positive implications for medicine and life sciences. ChatGPT, a human language model released in 2020 by OpenAI, dramatically surpasses the performance of domain-specific natural language processing (NLP) tools. ChatGPT is able to perform a range of tasks, from producing poetry and philosophical reflections to writing business plans and technical manuals; posing opportunities and challenges to business and business school. PriceWaterhouseCoopers estimates that DI will create $15.7 trillion in economic value by 2030. Businesses are embracing and racing to deploy DI in fields as diverse as agriculture, banking and retail. The DI trend means that managers, industry observers and critics, and academics are grappling with what the rapid progress of digital intelligence means for the future of humanity. The Eleventh International Symposium on Multinational Business Management asks: What are the challenges and opportunities businesses face in the coming digital intelligence era?

With the rapid development of digital technology, the future will witness DI creating significant changes for businesses worldwide. In the post-Covid period, organizations are facing a new set of challenges, including the need to cope with accelerating technology development, environments of heightened competitions, new market identification, restructured work processes and modes, and new stakeholder demands. Failure to adapt to these changes will pose a competitive threat to existing organizations. Firms embracing and developing DI will gain competitive advantages in the new business environment. To successfully transform itself in the DI era, organizations must be agile, innovative, and adaptable. These requirements also pose significant challenges. For example, organizations will need to adapt DI, innovate in DI related technologies, while also managing costs and balancing short-term and long-term objectives. Another challenge is how organizational structures will support agility and flexibility in the DI era, which will require deep-rooted reform to many management aspects, including strategy, HRM, internal financial systems, leadership, and communication practices. It is unclear how organizations will tackle these DI challenges. The Eleventh International Symposium on Multinational Business Management asks: What steps will need to be taken to ensure that businesses can navigate these uncertain DI waters and build competitive advantages?

In the DI era, strategic human resources will become even a more critical factor for business to achieve successful transformation. Strategic human resources refers to the collection of knowledge, skills, and abilities embedded in a business’ employees that enable firms to achieve their strategic objectives. While the importance of strategic human resource is undeniable, developing and managing it effectively remains a significant challenge for managers. One of the major challenges that organizations face is the rapid pace of technological advancement, which requires continuous updating of employees' skills and knowledge to maintain firm competitiveness. Another HRM hurdle is the alignment of human resource practices with the organization's strategic goals, which necessitates careful planning and execution. In industries where digital skills are in high demand, businesses may struggle to attract and retain top talents, further complicating the DI challenge. In light of these challenges, how can organizations ensure they are effectively cultivating and retaining strategic human capital resources in this digital intelligence era?

We have chosen "Multinational Business Management—Digital Intelligence, Corporate Transformation, and Strategic Human Resources Management” as the theme of the 11th International Symposium on Multinational Business Management. To explore solutions to these DI challenges, Nanjing University will host the 11th International Symposium on Multinational Business Management on June 21-23, 2024. This symposium follows the earlier symposiums held in 1992, 1996, 1999, 2002, 2005, 2008, 2011, 2014, 2017, and 2020. The 11th Symposium provides a forum for researchers, practitioners, entrepreneurs, and CEOs from multinational firms to discuss opportunities, challenges, HRM solutions in multinational business management in the digital intelligence era. 

We cordially invite you to participate in this international symposium, to be held at the School of Business, Nanjing University, Nanjing, People's Republic of China on June 21-23, 2024. It will be our privilege to welcome you to share your research findings, management experience, and creative ideas with national and international participants from diverse backgrounds. We call for academic papers from scholars, experts, and practitioners at home and abroad. 

Conference Theme 

Submissions may include theoretical issues, new ideas, methodological issues, empirical studies, or case studies in the field of enterprise management and developments of Chinese and/or multinational organizations confronting new digital technologies, business transformation and strategic human capital resource management challenges. 

Research Topics 

Research topics related to digital intelligence, corporate transformation, strategic human resources management, organizational behavior, corporate governance, operation management, and marketing are all welcome. Possible topics include but not limited to the following: 

Digital Intelligence

Digital Intelligence & Human Resource Management

Digital Intelligence & Organizational Behavior

Digital Transformation

Human Resource Management & New Technologies
Big Data & Business Analytics

Data-Driven Decisions in Supply Chain Management

New-Retail

Corporate Transformation

Management Strategy

Leadership & Top Management Teams

Organizational Culture & Transformation
Mergers and acquisitions in the Digital Intelligence Era

Sustainable Transformation

Ethics & Social Responsibility

Risk Management & Accountability

Strategic Human Resources Management

Strategic Human Resources
Talent Management & New Technologies
Selection, Recruitment and Retention in the Digital Intelligence Era

Skill Development & Digital Technologies
Performance Management & Digital Metrics

Employee Engagement & Well-Being

**************************************************************************************
Instructions to Authors 

The Proceedings of the 11th International Symposium on Multinational Business Management and selected research papers from the Symposium will be published. Failure to comply with the instructions provided below will preclude inclusion of the paper in the symposium publication. Authors whose papers are accepted should submit an e-version of the paper, via e-mail, to the Secretariat: ISMBM2023@nju.edu.cn
Author(s) of a paper to be published in the proceedings must format his/her paper suitable for direct photographic reproduction by the publisher. To unify the paper format throughout the volume, all the papers should be prepared strictly according to the submission guidelines below.

Cover Page

All papers must include a cover page with the following information: 
Author name(s), affiliation, professional title, address, phone number, fax number, e-mail address.
Paper Format

The first page should be the cover page described above. The main text of the paper should be no less than 10 (A4) and no more than 25 (A4) pages, including all tables, figures, notes, and references. Papers must be written in English and follow the format instructions below.

1. Microsoft Word for Office is the word processor used. A word processor compatible with MS Word is acceptable.

2. Please use Times Roman 12-point type and traditional default margin settings. All pages, tables, footnotes, and equations should be numbered. 

3. The first letter of each word in the title should be capitalized, and the title should be centered and in boldface.

4. Centered and two lines below the title are author’s (authors’) name(s) and affiliation(s). Author’s (authors’) address(es), and /or E-mail(s) should be footnoted, as are any acknowledgements made by author(s).

5. The word ABSTRACT in capital letters should be centered and in bold two lines below the last author’s information.

6. Following the abstract are the key words on a separate line.  

7. The main text should be double-spaced. Do not use a heading called INTRODUCTION.

8. No more than three levels of headings should be used. The first-level headings should be capitalized, left justified and in boldface. The second-level headings have the first letters of each word capitalized, left justified and bold. The third level headings have the first letters of each word capitalized. All headings are on a single line.

9. Footnotes should be used sparingly. Do not use endnotes. Footnotes should not be used for literature citations. Rather, the work should be cited by the author’s name and year of publication in the main text [e.g. (McCarty, 1995)].

10. Use double space in the main text, but single space between text and numbers in tables.

11. Tables and Figures should be labeled as such, e.g., Table 1 or Figure 1, centered and in bold. Double space should be between label and title. Center and bold the title of tables and figures. Double space and insert a line from the left side margin to the right side margin, forming the top border of the table or figure. Repeat the line at the bottom of the table or figure as the bottom border. Minimize the use of lines in the table and use no lines on the left and right sides of tables and figures. Please be sure to indicate the table or figure callouts within the manuscripts.  

12. References should start on a new page with the title REFERENCES capitalized, centered and in bold. Entries should be double-spaced and arranged in alphabetical order according to the last name of the first author. For example: Zhao, S.M. and Du, J. “Thirty-two Years of Development of Human Resource Management in China: Review and Prospects,” Human Resource Management Review, 2012, 3: 179-188.
Submission Deadline 

The deadline for submitting the full-length paper is December 30, 2023. 
Acknowledgement of Receipt
We will acknowledge receipt of the submission by e-mail to the corresponding author. All the papers will be double-blind reviewed. The Secretariat will inform the author(s) the acceptance or rejection decision by March 30, 2024.
Conference Dates 

The 11th International Symposium on Multinational Business Management will be held in Nanjing, P.R. China on June 21-23, 2024.  
Tentative Schedule 

	April 20, 2023
	First announcement

	December 30, 2023
	Deadline for submitting full-length paper

	March 30, 2024
	Invitation letter and registration form (the 2nd announcement)

	May 1, 2024
	Deadline for early bird registration

	June 21, 2024
	On-site registration

	June 22, 2024 Morning
	Opening ceremony, keynote speeches, and plenary session 

	June 22, 2024 Afternoon
	Parallel sessions 

	June 23, 2024 Morning
	Keynote speeches and plenary session

	June 23, 2024 Afternoon
	Parallel sessions

Conference plenary session and closing ceremony


Languages

Papers submitted to the symposium must be in English. The working language for the plenary sessions of this symposium will be English. Simultaneous interpretation will be provided for plenary sessions, but not for parallel sessions. All paper presentations and session discussions will be in English. 

Conference Payment 

	
	Early bird registration fee (before May 1, 2024)
	Regular registration fee

	Participants from Mainland China
	RMB1800 yuan
	RMB2600 yuan

	Student attendees from Mainland China
	RMB1000 yuan
	RMB1400 yuan

	Overseas participants
	US$360
	US$420

	Overseas students
	US$180
	US$210


Please keep up with our further announcement(s) to pay registration fees. 

The fee includes welcoming reception, all meals during the symposium, and symposium proceedings. The fee does not include transportation for participants from his/her location to the symposium, accommodations, insurance and medical fees, etc.

Accommodations

The organizer will assist participants to reserve hotel accommodations at the conference rate.
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